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Why do women have higher inflation expectations?
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Groceries: evond Groceries: Why does it matter?
Traditional gender norms imply women observe more Only those with low financial confidence rely on grocery signals. Gender gaps matter for investment and consumption ine-
volatile food prices (Jonung,1981; D’Acunto et al., 2021) Traditional gender norms and a gender gap in financial literacy qualities and may not disappear even when traditional
jointly cause the gender gap in inflation expectations. / gender norms are weakened.
Price Signals and Forecaster Confidence in a Bayesian Framework
A representative agent is asked to forecast inflation 6. Consumer inflation expectations are increasing in prior imprecision whenever either
She has a prior: log§ ~ N (,u[,? %)Financial Confidence dEgEme) <0 <= po—logz < ;r Average signals exceed the average of the prior
Signals are sufficiently volatile

And receives an unbiased signal: l0gz =log0+¢, | | | | S N |

1 | dE(6)|x) 1 Consumer inflation expectations are increasing in signal volatility whenever either

where € ~ N (0, —) Experience <0 <= logx — g < —
Tr dT’r 27—0 . . .
: Average prior expectations exceed the average of the signal
s T . ] Q’NN(A,A) . . . . . - .y =

Her Bayesian posterior: el ok Priors are sufficiently imprecise: low confidence fascilitates the experience channel

For a given log x, whenever uo € [logz—5-,logz+5-] the agent's inflation expectation are increasing in both, higher signal volatility and prior imprecision.

Otherwise, the agent's inflation expectation are increasing in either higher signal volatility or prior imprecision.

Grocery Shopping and Financial Confidence in the Data

Bundesbank Online Panel Grocery Shopping Financial Literacy + Confidence Inflation
(BOP-HH) In your household, who is primarily Big Three: Lusardi & Mitchell 2008 (januray 2022) What do you think the rate of inflatin/deflation
respondsible for everyday purchases (e.g. Rounding (Binder 2017), repeated participati- in Germany will roughly be over the next 12
April 2020-September 2022 - . . ’
b b grocery shopping)? on (Binder & Kim, 2017) and survey feedback months?
2.000 German households/month
Traditional gender norms persist Gender gaps in financial confidence... ... matter for inflation expectations
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Result I: Result II:
Grocery shopping increases inflation expectatins only for individuals in the lowest The gender gap in inflation expectations diminishes as financial confidence increases
\quintile of the financial literacy distribution, dominated by women. ) Cmd is zero (or negative) for high financial confidence individuals. y
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Robustness Exercises
Outlier impact: Singles Analysis: Correlation with Historical Food Prices
The gender gap in means is driven by the heavy tail in the fe-  The gender gap is significant and no different between singles The magnitude of the gender gap is unresponsive to the size of
male distribution. At lower percentiles a significantly negative and non-singles. food price inflation relative to total inflation.
gender gdp emerges.
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